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Fire protection industry is one of the most important protection for the safety 
production of world economy. And there are specialization, clear laws and 
regulations in fire protection market. Fire control is a very important domestic 
project, which maximum ensures the life and property of people in an event of fire 
fighting. 
   In recent years, the government, enterprises in China increasingly think highly of 
fire protection，and the fire protection standards is also in constant improvement. 
The GAD work to "all for peace life" and to participate in the construction of the 
national fire protection. 
This study utilizing the related strategic analysis, marketing、competition etc, 
GAD make the market opportunities out and develop the marketing strategy 
automatic fire extinguishing devices for bank industry. 
 This paper is divided into four parts. First of all, the GAD company's external 
environment were analyzed, including the macro environment, industry situation. 
Then, on the development of the industry segments of the market were analyzed, 
then the country of GAD's internal environment is analyzed, at the same time, 
analyzes the GAD company product competition ability. Finally, in the analysis of 
external environment and internal environment analysis foundation, formed in the 
GAD company marketing strategy of 4P. Include product strategy, price strategy, 
channel strategy, promotion strategy. Scientific and proper marketing strategy is the 
GAD company in the banking market to meet customer demand, achieve oneself 
goal the key. 
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防科技设备产值年增长率 10.5%，约为国家经济增长率的 1.5 倍，是世界消防
科技设备年增长率 4.3%的 2.5 倍。 
“十一五”期间，国内生产总值达到 39.8 万亿元，年均增长 11.2%，财政
收入从 3.16 万亿元增加到 8.31 万亿元。我国有效应对国际金融危机冲击，保
持经济平稳较快发展，胜利完成“十一五”规划的主要目标和任务，国民经济
迈上新的台阶。在经济平稳较快发展的环境下，我国消防工作取得了显著进步，




































2012-2013 年消防产品的市场规模将分别为 879 亿元和 1029 亿元。2010-2012
年自动气体灭火系统的市场容量分别为 64.2 亿元、75.1 亿元和 87.9 亿元；消






                         
① 资料来源：慧聪消防网数据统计 




































































































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
